
TOMORROW’S TECH 2019

W e b i n a r s

February: Suspension
March: Filtration
April: A/C
May: Job Skills
August: ASE Training

September: Belts/Hoses
October: TPMS
November: Electrical

30-MINUTE FREE WEBINARS FOR STUDENTS

 
97%

Type of school 
attended

Gender

4.4%

74.1%

3.2%

11.4%

7% 92.8%
Male 

7.2%

Female

Secondary School
(high school)

Post-
Secondary  
School

Two-Year
College

Four -Year
College

Other

Repairs made to their vehicle and/or 
family and friends’ vehicles

85%

72%

82%

71%

85%

46%

61% 65%

86%
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First place to call or visit for parts 

Make repairs to their vehicle 
and/or family and friends’ vehicles

Purchase parts and tools online 

Yes 57%

77%

2%

21%

Parts Store or
Warehouse Distributor

New Car Dealership

The Internet

Yes 89%

Where they purchase parts and tools online 

46.3%

25%

12.5%

11.3%

10%

8.8%

6.3%

6.3%

3.8%

3.8%

2.5%

2.5%

31%

       Internet only site

                                                                                                    RockAuto

                                         Summit Racing

                                  AutoZone

                             Snap-on Tools

                       NAPA

            Anywhere

Anyplace with the best price

Advance Auto

JEGS

Matco Tools

O’Reilly Auto Parts

Other

$0-$200
43.9%

$More 
than $600
36.7%

$201-$400
7.2%

$401-$600
12.2%

Approximate amount spent on tools
for job and/or school

$1,812.15

Average amount 
spent on tools at
job and/or 
school 

Where they would like to work after graduation 

                        Continue their educaion

                                                                                                        Car Dealership

                                                              Independent Repair Shop

                                                                         Work outside the automotive field

                                    Collision Repair Shop

                              The Military

            Parts Store

Tire Dealership

                                                                                                             Other

23.5%

19.1%

16.9%

10.3%

5.9%

5.1%

2.9%

1.5%

14.7%

Yes 29.4%

Currently employed
in auto service
while in 
school
 

No 76.6%

Kind of service/parts shop working in
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40%

22.5%

5%

2.2% 2.5%

27.5%
Search online for
automotive
content
 

 
71.4%

Watch or post 
automotive videos
online

  78.9%

Participate
in social
media

 

Yes 
69.2%

No 
30.8%

Own a
smart
phone

 

14.7%

                                         Google  42.1%   

                                                                                                                       Youtube  32.6%

                              Blogs/Forums   9.5%

                              www    8.4%

           ALLDATA   3.2%

           MotorTrend  3.2%

                   IDENTFIX  5.3%

           Car and Throttle  3.2%

 Car and Driver  2.1%

Tomorrow’s Tech  2.1%

                                                                      Other  21.1%

Where they search online

                                         Youtube  87.6%   

2.9%  Facebook and Instagram  each

1.9%  Various   

 1% Auto News, GM, Mortor Trend Channel,    
            Motor Trend TV and Powerblock TV  each  

                                                                 35.3%   Facebook    

                                                    26%  SnapChat

                                                24.7%  Instagram 

                      12.2%  Twitter   

 1.9% Linked In
            

What sites they watch

Which sites they use

Types of info they are interested in 
receiving in a newsletter 

74%

70%

65%

56%

55%

41%

28%

Performance

Racing

Technical Information

Features on automotive
entertainment

OEM technologies

Career advice

features on schools
and students

Would appreciate 30-Minute FREE webinars 
on relevant topics to use in classroom

 

Yes 95%

How curriculum is divided between 
the classroom and the shop

 

Classroom
41.2% Shop

58.8%

Use Tomorrow’s Tech in the 
classroom to enrich 

your curriculum
 

89.9%
Ye

s 

Distribute Tomorrow’s Tech 
in the classroom

 

Yes 95%

 
33.8%

 
28.4%

 
14.2%

 
23.6%

Avg. % of students with job 
placement upon graduation

 

0-25% 26-50% 51-75% 76-100%

Contact Jim Merle at  
330-670-1234 ext. 280 or  
your Babcox Regional Sales Manager

Price:  $3,800 

Specifications: � The stickers are four-color and measure  

	 3-1/2" x 1-7/8" with a white border.

Printing:  �   �Tomorrow's Tech will print the sticker and place it on a sheet 

with nine other companies/brands, for a total of 10 per page. The 

stickers will appear in each of the 40,000 copies of the magazine.

Timing:      �The stickers will appear in the March issue of the magazine. 

Materials are due February 8, 2019

S t u d e n t  S t i c k e r  P r o g r a m
ESTABLISH BRAND LOYALTY WITH THE NEXT GENERATION

Keep your brand in front of students throughout their day by participating in the Tomorrow's  Technician Sticker Program. Students 

use these stickers to stylize their tool boxes, lockers, notebooks,  cars, rooms, etc. Take advantage of this opportunity to make a 

lasting impression on your future buyers.




